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We see our host in a 

coffee shop or greasy 

spoon, sipping a 

coffee. 

 

 

 

 

 

 

 

 

 

 

 

 

CUT TO: Host, out on 

the street/in hallways. 

(* These paragraphs 

may be “jump-cut” 

together, as nec., to 

give them an urban 

feel. Single sentences 

may even stand alone) 

  

 

 

 

We hear music. 

 

HOST (On-Camera, sipping on a coffee): 

Now, this is good coffee. Hello there…  I 

thought I’d try to, you know, “bond” with 

you by sipping on a coffee.  

 

Okay, I need a show of hands. Who’s 

already had one coffee this morning? 

 

Who’s had two cups of coffee? 

 

We all know who needs three, but I won’t 

even go there…(Marco) …Ah, yes, the 

morning after the night before. 

 

HOST (on street): You, know, when my 

agent called with this gig, I was pretty 

excited. Really, I was. But, I gotta tell 

you, right now, I’m a little depressed. 

 

It’s just that, you know, the general idea 

was to come on here, and tell you all 

about all the great things MasterCard 

Canada stands for. All the great things  
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We see bursts of 

images/logos when he 

mentions “products” 

and “members” (all 

nine).  

 

 

When he mentions 

spokespeople, we see 

each of them (Orr, 

Stojko, Salé and 

Pelletier) waving at the 

camera. 

After “advertising”, we 

see a blast of pix. 

 

 

 

 

 

 

 

 

 

 

MasterCard Canada has done. The great 

things they’re doing.  

 

How they have the right leadership. The 

right products. How it’s the right time to 

go up against the competition. I was 

going to tell you all about all these great 

member brands from right across this 

great country of ours.  

 

The great spokespeople MasterCard 

Canada has – all of them representing 

the absolute best in their field.  I mean 

don’t they -- huh? 

 

I was going to tell you about MasterCard 

Canada’s award winning advertising. It’s 

killer marketing. About better technology. 

Operations, Systems -- all good. 

Customer Service: incredible… am I 

right? How MasterCard is enjoying double 

digit growth which puts them firmly on 

pace to execute their five year plan, blah, 

blah, blah. 

 

I was going to tell you how all these 

things are converging. The planets,  
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Logo Treatment 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

they’re, like, aligned. Right here. Right 

now. How, “This is our time”!  

 

How, MasterCard Canada is “Where It’s 

At”….  

 

…which is, in fact, true… and it’s also the 

theme of this meeting. And a pretty good 

one, at that. 

 

But then I was told that I’m actually 

preaching to the converted. You people 

know all this stuff.  You people, with your 

one or two or three coffees, all love 

MasterCard Canada already. 

 

Like, how boring is that?  

 

That’s why I’m a little depressed. 

Because I really have nothing else to 

do…. No news. Nothing to prove… 

 

I mean… I could be at home, not out 

here shivering, watching The Price Is 

Right or something.  

 

It actually makes me kind of angry. 
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CUT TO: Various 

scenes of “found 

humour” – a la “This 

Hour Has 22 Minutes” 

aggressively edited 

together (by question) 

for maximum effect. 

 

a) Rubina Havlin, 

National Bank  

b) Frank Otenasek, 

MBNA Canada 

c) Kathy Silmser, BMO 

d) Thomas W. Jones, 

Citicorp 

 

You know, maybe it’s time to shake the 

apple tree a little. Let’s see how much 

you people out there sipping your  

 

gourmet coffees and lattés really know 

about MasterCard Canada.  

 

Let’s find out if MasterCard Canada really 

is “Where It’s At”. 

 

(Questions may include the following):  

 

As you know, MasterCard Canada’s 

growth has been phenomenal. Even after 

the events of September, we still ended 

the year with double digits growth. As a 

percentage, what is MasterCard Canada’s 

goal when it comes to market share at 

the end of our 5 year plan? (51%) Why? 

 

MasterCard Canada ended its year at 

over with a share over 30%. True or 

False? (True) Why? 

 

Good at math? Got a pop quiz for you. 

Add the number Bobby Orr wore on his 

jersey, the number of people in the duo  
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Salé & Pelletier, and the number of years 

Elvis Stojko has been on this planet. (35) 

 

What is your prediction for Salé & 

Pelletier at the Winter Olympics? (asked 

before/shown after) 

 

How many knee surgeries has Bobby Orr 

had in his lifetime? A) Less than ten. B) 

Ten. C) More than ten. (More than ten) 

 

True or False. Each member brand has at 

least one dedicated account person at 

MasterCard Canada that services them, 

and who looks after their business. 

Whereas, rumour has it, the competition 

has only one person who does this for all 

of their customers. (True) 

 

Tell me about your favourite MasterCard 

commercial. 

 

Boxers or briefs? 

 

As I am sure you know, MasterCard 

Canada a new Mission Statement. On 

what three values is the new Mission  
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We see a tightly edited 

montage of clips of key 

folks saying 

“MasterCard is Where 

It’s At” – cut to music. 

 

 

 

 

 

Statement built? (Honesty, Respect and 

Spirit) 

 

Okay… let’s play a word association 

game. I’ll say something and you say the 

first thing that comes into your mind. 

(Note: We’ll ad lib stuff here) 

 

Joe Clark… 

Art Eggleton… 

Priceless. 

 

HOST: Okay, I give up. You’re not 

perfect, but you guys really do know your 

stuff. And if there’s one thing we’ve 

learned today, it’s that, MasterCard 

Canada is…. 

 

Bobby Orr: 

Elvis Stojko: 

Jamie Salé: 

David Pelletier: 

 

All interview subjects… 

(etc) 

 

END 


